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Survey industry is nowadays facing low (in some cases dready critical) response rates practically
within all survey modes. On the other hand, new technologies are giving us new opportunities for
accessing respondents —i.e. Web, mobile phones, other mobile devices, WebTV ...

Although Web surveys have been widely used only for a last few years, they have aready
become a profitable part of the survey industry. Web questionnaires have been placed on
thousands of Web sites and Internet survey panels now include millions of Internet users. Many
research agencies offer Web surveys and their panels already include millions of co-operative
Internet users. Technology itself continues to improve in practicaly al aspects. standardized
software, user-friendly interface, attractive multimedia, high speed of transmission, and access
costs. Together with massve Web usage, increased Internet penetration and technological
improvements in next few years, we can expect further expangon of this survey mode.

However — Web surveys often suffer from the lowest response rates among all survey modes,
which isin large part connected with specifics within sampling and solicitation problems. Beside
that, mode itsef can also generate specific reasons for unit and particularly for partia
nonresponse (attrition, drop out). Web surveys are based on computer-assisted self-administered
questionnaires, answered without the presence of the interviewer that even increases
unconformable behavior.

Our discussion will be based on our recent experiment within Slovenian Internet research project®.
The study is based on a Web survey in fal 2001 (caled RIS 2001) with more than 14.000
respondents. Solicitation of respondents was through banner-adds and through e-mail invitations.
This study was followed by four followrup surveys (two of them were telephone and two
additional Web surveys) with more than 5.000 respondents on general population (respondents
and nonrespondents of RIS2001 Web survey). The nonresponse process in Web survey
RIS 2001 was studied and compared with followrup surveys. On each stage of nonresponse
process some reasons for nonresponse was studied.

! RIS— Research on Internet in Slovenia http://Awww.ris.org/



